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1. LETTER TO
    STAKEHOLDERS 

I love my job. 
I have inherited it from my father, 
I'm teaching it to my daughters and my sons.

I believe in work as a bearer of dignity: 
of people, of our territory, of our society.  

My business has close ties with the territory, being located between Serramazzoni, 
Fiorano and Correggio. 

The industrial plants of Serramazzoni and Correggio, which are located respec-
tively in areas rich in opportunities near the Modena Apennines and in the lower 
Reggio Emilia area, create employment for the territory offering a possibility of 
well-paid and well protected work at a contractual level to a user in 
young prevalence. 

The investments I have made in recent years are proof of how important the envi-
ronment is for Tuscania: I am thinking of the co-generator and the energy savings 
it guarantees, the construction of an artificial lake to fuel the atomisation process 
without weighing excessively on the public aqueduct, the replacement of old 
plants with new generation ones, based on very careful technologies to minimise 
the impact on the environment. 

All this without neglecting the growth in turnover: its constant increase demon-
strates the commitment to a continuous improvement in our economic perfor-
mance, to the benefit of all the members of the group and the territory in which 
the group operates. 

For me, every day is a challenge to do better and better:
when I reach one goal, I pursue another one. 

Love and do what you want, said St. Augustine.

Always in compliance with regulations, I add. 
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ITER was born, manufacturing refractory and ceramic materials.

After discontinuing the production of refractory materials, we oriented 
towards tiles in extruded terracotta.

The articles of association include the company name that was kept 
until 2015: Manufacture Cotto Tuscania, which until the mid-1990s pro-
duced extruded terracotta in two tunnel furnace.

With the construction of the first roller furnace, at Manifattura Cotto Tus-
cania there were:
       - 2 tunnel furnaces for the production of extruded terracotta
       - 1 roller furnace for the production of glazed porcelain stoneware

Demolition of the two tunnel furnaces and construction of the second 
roller furnace: now the production is exclusively of porcelain stoneware.

Thickened production start.

The property is passed entirely to the Benedetti family.

Transition to TUSCANIA SPA and expansion on two levels: 
       - corporate: Tuscania acquires 100% of Cavallino, Mandrio and
          G. Polska 
       - territorial: acquisition of the land surrounding the settlement of the
          in the 1970s, in view of the expansion of production in the
          immediately following years

Merger between Tuscania SPA and Ceramica Mandrio Correggio SPA 
and construction of the third furnace: production doubles.

Construction of an atomisation plant (ATM).

The foundations are laid for the construction of a new plant to replace 
an obsolete production line.

2. TIMELINE 3. TUSCANIA SPA

· 1973

· 1980s

· 1992

· 1995

· 2007

· 2013

· 2015

· 2017

· 2018

· 2020

· 2021

Tuscania SPA was founded in 1973 in Serramazzoni, in the province of Modena, on the same pro-
duction site which today represents the main headquarters of the group. The company originally 
produced ceramic terracotta, but starting from the 90s, the production of ceramic tiles in porcelain 
stoneware began, which was then definitively consolidated in the following years in the following sites:

· Headquarters: via Giardini Sud 4603 - 41028 - Serramazzoni (MO)

· Production plant in via Farmacista 11- 42015 - Correggio (RE) 

· Furthermore, a production site is located in Rokitki (Poland), managed by Tuscania 
Polska, a 100 % subsidiary of Tuscania SPA, specialising in the production of special 
pieces (mainly skirting boards and mosaics). 

· The Cavallino Ceramica Artistica SPA, a company wholly owned by Tuscania SPA, 
which deals with the marketing of ceramic products through its own brand, completes 
the corporate style.

Today in the Tuscania SPA group we recognise a solid industrial reality that employs 
more than 200 workers representing an important source of direct and induced em-
ployment for the territories on which it insists, mainly in the province of Modena and 
Reggio Emilia.
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3.1 Tuscania SPA in numbers 

· Number of plants: two, in Serramazzoni and Correggio.

· Total Turnover:  65,607,251 Euro.

· Total area produced as of 31/12/2021: 6,700,723 m2.

· Number of employees as of 31/12/2021: Personnel 226.
  19 new hires 2021 (Serramazzoni + Correggio)

EMPLOYEES

226

5.31%

94.69%

96.46%

3.54%

fixed term

permanent

full-time

part-time

Amount of self-produced 
energy
(factory of
Serramazzini)
22,525.4 MWh
 

Tons of waste produced 
by other companies and
recovered in the produc-
tion cycle 
(factory of
Serramazzoni) 
9,326.65 t
  
 

m3 of rainwater 
recovered in the produc-
tion
cycle 
(factory of
Serramazzini)
34,000 m3 

Waste delivered to the
recovery of the total 
quantity produced 
(factory of
Serramazzoni) 
99.47%

3.2 Tuscania SPA in the world

The Italian market represents a fundamental market for Tuscania SPA, which welcomes 
55% of its production; at the same time, exports also play a leading role in the company’s 
budget, with over 70 countries that welcome and appreciate the
products, at residential and commercial level. The Tuscania SPA catchment area
includes large and small retailers, large retailers (large retailers) and professionals of vari-
ous types, including architectural and engineering firms.
TUSCANIA SPA products are marketed under the Tuscania Ceramiche brand; 
on the market, there are also the two brands connected respectively to Il Cavallino Ce-
ramica  Artistica SPA and Tuscania Polska. 
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4. GOVERNANCE

4.1 Corporate structure

The total revenues are 65,607,251 Euro; the total capitalisation is 33,427,807 Euro, divided 
between 31,427,807 Euro of equity and 2,000,000,000 Euro of bond. 

Tuscania SPA has a share capital of € 9,000,000, fully paid up; the
property is mainly represented by Marco Benedetti while the administrative body is rep-
resented by a board of directors composed of:

· Marco Benedetti (Chairman of the Board of Directors)

· Davide Benedetti (Director)

The Board of Statutory Auditors is composed as follows:

5. STAKEHOLDERS

Stakeholders are all individuals and groups of people who can influence or be 
influenced by the activities of a company.

The identification of stakeholders took place within the occupational health and 
safety management system applied in the company.

Below is the list of identified stakeholders:

• workers and trade unions
• customers and consumers
• suppliers
• communities, institutions and the third sector

Stakeholder involvement takes place through meetings and interviews with the 
company, as envisaged within the company’s Occupational Health and Safety 
Management System. The results obtained at the end of the aforementioned 
moments of comparison are summarised and analysed during the management 
review.

The objective of the entrepreneurial activity carried out by Tuscania SPA is to improve its
economic, social and environmental performance, creating value for itself and for its own
stakeholders.

Tuscania SPA has adopted an organisational model that complies with the requirements of Leg-
islative Decree 231/2001, thus beginning a path that led it to adopt both a Code of Ethics and a 
Supervisory Body, which ensures the correct functioning of the set model. 

The company also has an internal management system for occupational health and safety issues, 
as well as a management system for environmental issues aligned with what is required within the
own Integrated Environmental Authorisation (IAA).

In addition, with regard to these two issues, the company makes use of both internal resources 
and external professionals.

4.2 Tuscania against the tide
Tuscania is a second generation family business based on a rather widespread model in the ce-
ramic district, that pivots around the city of Sassuolo from the 60s of the last century, when the 
world of entrepreneurship related to tiles and their related industries was born and developed 
thanks to the initiative of the families of that area, that would later become famous in the world 
as Ceramic Land.

The trend of recent decades, on the other hand, has turned towards the incorporation of the var-
ious industrial realities into funds managed by companies mostly unconnected with the territory. 
Tuscania is, in this sense, a reality against the tide, in which the current owner is flanked by his four 
children in the demanding and stimulating task of continuing to make the family business prosper. 

Decisions are taken in a collegial, inclusive, dialogic way, through discussions never taken for 
granted. 

NAME ROLE
Chairman of the Board of Statutory AuditorsClaudio Raimondi

Corrado Cavallini
Giorgio Fontana
Claudia Guiducci
Rodolfo Biolchini
Gilberto Montecchi

Auditor
Auditor
Auditor
Alternate Auditor
Alternate Auditor
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6. EMPLOYEES
All the workers of the group, for a total of 226 units as of 31.12.2021, reside in Italy 
and are bound to Tuscania SPA by a contract referring to both the National 
Collective Bargaining Agreement for the  employees in the ceramic tile industry 
and the Second-level Company Contract. 

At the end of the 2021 financial year, there was an increase of 19 units com-
pared to the previous year, of which 7 women and 12 men. 
The reporting of employees is shown below. 

Total EMPLOYEES divided by job

 Total EMPLOYEES divided by type of contract

POSITIVE TURNOVER TABLE

OVERALL TURNOVER TABLE

Executives

Workforce Composition
Permanent
Fixed term

Full-Time

New Hires

TURNOVER

TURNOVER POSITIVE FOR AGE 
GROUP

OVERALL TURNOVER BY AGE 
GROUP

POSITIVE TURNOVER BY GENDER

OVERALL TURNOVER BY GENRE

OVERALL TURNOVER

Positive turnover

_0-30 years

_0-30 years

_30-50 years

_30-50 years

_50-65 years

_50-65 years

Part-Time

Men

Men

Men

Men

Women

Women

Women

Women

Total

Total

TotalsMiddle
managers

Employees and
apprentices

Workers and 
apprentices

Outsourced 
workers

/ Trainees
Equivalent
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7. SUPPLY CHAIN

Our product, porcelain stoneware tiles, consists of almost 90% of a mixture of clays, feld-
spars and materials derived from the recovery of both cooked and raw waste. 

Our main suppliers of the raw materials that make up the mix are five and they are all 
Italian; in turn, they source from both local and foreign quarries, mainly located in Ger-
many and Ukraine.

Our energy carriers refer, both for gas and for electricity, to national companies. A co-
generation plant allows us to be almost completely autonomous for the supply of elec-
tricity. 

SEARCH FOR RAW MATERIALS

MIXING

GRINDING

ATOMISATION

PRESSING
DRYING

AGITATORS
FOR ENAMELS

DECORATION
WITH GLAZING

COOKING

COOLING

TRANSPORT AND USE

PACKAGING

RAW MATERIALS

8. THE TUSCANIA PRODUCT

The product is composed as follows: 20% sand, 35% clay, 40% feldspar, 2% pack-
aging, 2% enamel, 1% other, and has an amount of recycled material equal to 
6% of the total.

Ceramic tiles are products that, having undergone a cooking process at over 
1,200°, turn out to be inert, fireproof and, once they have finished their life cy-
cle, they can be used as filling materials or as substrates similar to other waste of 
construction origin, avoiding the use of virgin raw materials. In this way, the raw 
materials used for the production of the tiles will perform a double function.
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8.1 Recovery of waste and scrap within the product

The Serramazzoni plant internally recovers almost all of the following types of 
waste products:

        •cooked waste
        •raw waste (enamelled or not enamelled)
        •water from washing the production lines
        •sludge generated by its own sewage treatment plants

Furthermore, the same plant is authorised to recover and reuse within its produc-
tion cycle the same types of the aforementioned waste,
but produced by other companies in the ceramic district.

In this context, different types of ceramic waste produced at the Correggio 
plant are also recovered at the Serramazzoni plant.
The amount of materials recovered for the preparation of the ceramic (atom-
ised) mixture in 2021 was over 12,000 tons, obtaining a percentage of recovered 
material of about 6%.

Scraps
cooked

Scraps
raw

WatersSludge

Recovery close to 100%
of waste related to the production cycle

9. ENVIRONMENTAL MANAGEMENT

Environmental management is a priority for TUSCANIA SPA.
Over the last few years, the company has invested time and resources for the
improvement of its performance. In the following paragraphs, the improvements 
obtained for the most relevant environmental matrices will be further explored. 

9.1 Waste

TUSCANIA SPA pays particular attention to the proper management of waste
produced at the two plants; this waste is destined for companies
authorised to process it, favouring companies that carry out
recovery operations.

With regard to waste strictly related to the production cycle, thus excluding 
packaging and those related to maintenance or infrastructure,
internal or external recovery values for both plants very close to 100% can be 
obtained (99.5% for the Serramazzoni plant, 98.4% for the Correggio plant).

Below are the data relating to all the waste produced during 2021 at the two 
TUSCANIA SPA plants.

WASTE

Total waste sent for recovery (t)
Serramazzoni Correggio

Total waste delivered (t)
% waste sent for recovery

% waste sent for disposal

Total hazardous waste sent to
recovery (t)

% of total hazardous waste

Total hazardous waste sent to
disposal (t)

Total waste sent for disposal (t)

The waste management downstream of the production plants concerns only 
the material necessary to pack the tiles to be delivered to the end user.
These materials consist mainly of paper, cardboard, plastic film and wood: they 
can all be recycled.
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9.2 Water

Within the production cycle carried out by TUSCANIA SPA, water is used in various areas: 
for the preparation of the enamels that will be used to decorate the ceramic tiles, for 
carrying out washing operations and, only in relation to the Serramazzoni plant, for the 
preparation of the atomised ceramic. 

There are no productive water discharges in any plant: in fact, the water used either en-
ters the ecosystem through evaporation during the cooking and atomisation phases or is 
recovered both within its production cycle and by third-party companies.
In Serramazzoni, where the plant that uses water most for productive purposes is locat-
ed, until a few years ago the only source of supply was the aqueduct. 

During 2020, the company created an artificial lake for the collection of rainwater that 
falls on most of the yards and company roofs. The basin has a capacity of about 12,000 
m3 and the collected water is collected by the company and reused within its produc-
tion cycle. During 2021, the company was able to collect approximately 34,000 m3 of 
rainwater from its reservoir. 

This amount represents not only a recovery of water but also,
at the same time, a saving of water not taken from the public aqueduct.

WATER PROCUREMENT
AND RECOVERY
Total water consumption (m³)

Serramazoni Correggio

Water taken from aqueduct (m³)

Water used for industrial purposes (m³)

9.3 Protected areas and biodiversity

This aspect was evaluated by the competent bodies during the authorisation phase of 
the plants.

Following the plant changes that have affected the Serramazzoni plant in recent years, 
specific authorisation procedures have been specified, aimed at assessing the environ-
mental impacts associated with them. 

Aspects of biodiversity protection and the protection of protected areas have been 
included in these procedures and have not been significant.

9.4 Energy

The production of ceramic tiles involves the detected use of energy deriving from diver-
sified sources.
 
Fossil fuels, especially methane gas and diesel, are essential mainly in drying and cook-
ing, as well as in internal and external handling, while electricity consumption derives 
from the use of the machinery necessary for production; this concerns all the different 
production phases.

Over the years, the company has invested in improving its energy performance by 
equipping itself with photovoltaic systems and a cogeneration plant. It is a huge engine 
that allows on the one hand to self-produce electricity and on the other to convey the 
thermal energy that comes out of the cogenerator inside the company atomiser, thus 
obtaining a considerable saving of fossil fuel consumption of the same.

Total energy consumed within the organisation in 2021

Electricity consumption within the organisation in
2021

Partial data

Serramazzoni

Serramazzoni

Correggio

Correggio

Total

Total

unit of
measure

unit of
measure

Partial data

Purchased electricity
Electricity produced by the photovoltaic system
Electricity sold

Energy from non-renewable fuels (natural gas and diesel)
Energy from renewable fuels

Electricity sold

Self- produced, not consumed electricity,
heating, cooling and steam (photovoltaic system)

Self- produced, not consumed electricity,
purchased for consumption

N.B.
the PCI value for natural gas was extrapolated from “Table of national standard 
parameters - Coefficients used for the inventory of CO2 emissions”
in the UNFCCC national inventory (average of 2018-2020 values).
The PCI value for transport diesel has been extrapolated from the Ministerial De-
cree of the Ministry of Economic Development of 10 October 2004, Annex 1.
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9.5 Emissions

The use of fossil fuels and their combustion for the production of heat, traction or 
electricity leads to the emission of greenhouse gases into the atmosphere, the 
most relevant of which is carbon dioxide (CO2)

In addition, some of the raw materials used contain organic material that during 
the cooking phase is transformed and leads to the generation of CO2, which is 
then emitted into the atmosphere.
The two Tuscania SPA production sites fall within the scope of the Emission Trad-
ing Scheme (ETS), a European system for monitoring and reporting CO2 emis-
sions, by certain types of industrial plants.

The CO2 values (expressed in tonnes) calculated according to the ETS scheme 
and the specific emission indices for the most relevant pollutants are given below.

CO2 EMISSIONS
CO2 emissions (t)

TOTAL (t)

DIRECT
EMISSIONS 
FROM THE COMPANY
(SCOPE 1)

EMISSIONS
CONNECTED
TO THE USE
OF ELECTRICITY
(SCOPE 2)

Emission of
greenhouse gases 
from stationary
combustion (t)

Emission of
greenhouse gases 
from purchased 
electricity (t)

Emission of
greenhouse gases 
from stationary
mobile (t)
Cogeneration
plants (t)
Calculation of 
HFCs and PFC (t)

CO2 EQUIVALENTS

CO2 EQUIVALENTS

Lead (gr/m² finished product)
Fluorine (gr/m² finished product)

Particle material
(gr/m² finished product)

SPECIFIC EMISSION INDICES

The electricity produced by the photovoltaic system installed at the Serramazzo-
ni plant during 2021 amounted to 292,778 kWh. The CO2 emission value related 
to production at a traditional fossil fuel power plant of the equivalent amount of 
energy would be around 142 tCO2.

Notes: for the calculation of emissions, the “GHG Emissions Calculation Tool_0” spread-
sheet, “S1-Stationary Combustion” sheet for stationary combustion, “S1-Mobile Combus-
tion” sheet for greenhouse gas emissions from mobile combustion and “S2-Purchased 
Electricity” sheet were used for the calculation of indirect emissions connected to
the purchase of electricity (SCOPE 2).  
The spreadsheet is retrievable at the site
https://ghgprotocol.org/ghg-emissions-calculation-tool.

EMISSION OF CO2
Emission of CO2 (t)
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10. HEALTH AND SAFETY

With regard to the management of health and safety at work, the company manages
the hazards, and the related risks, present in the workplace for its workers and for workers 
from other companies operating in the Tuscania SPA plants.

The management system provides for periodic checks carried out by both internal and 
external personnel with the aim of monitoring the level of risk present and, consequently, 
intervening promptly in the event of abnormal situations. In the event of accidents, inju-
ries or near misses, an internal investigation is carried out to identify the causes that led 
to the occurrence of these events in order to avoid their recurrence.

Both the internal procedures of the management system and the protocols provided for 
by the 231 Organisational Model provide for the possibility for workers to report any dan-
gerous or noteworthy situations without this having any impact on them. On the contra-
ry: the company has made workers aware of the importance and value of any reports, 
either personally or through their representatives (RLS), in order to constantly monitor the 
situation in the workplace.

With regard to the management of workers’ health, the company employs an external 
professional (occupational physician), who, collaborating with the company’s preven-
tion and protection system and relying on external healthcare facilities,
monitors the health status of workers for all aspects related to
occupational hazards.

Following the COVID-19 pandemic, the company in 2020 and 2021 
managed this aspect with the adoption of organisational measures,
prevention and protection systems.

The company strongly believes in the importance of training with regard to safety and 
health in the workplace, so much so that, during 2021, it carried out 600 hours of training 
for its workers.

11. FINANCIAL RESPONSIBILITY:
      PAST AND PRESENT INVESTMENTS

The investments made from 2017 and concentrated largely in the two-year period 2018-
2020, for a total of over 37.4 million Euro, have considerably improved economic perfor-
mance in terms of average price and extension of the presence of the Tuscania product 
in the world.  Therefore, Tuscania has evolved, from a reality present almost exclusively in 
the Italian context to an international reality, despite the inevitable setback that exports 
recorded in the year of the pandemic.

These investments contributed to the construction of the new plant as well as the new 
production line in full compliance with all environmental regulations required by current 
regulations. 

Its workforce is also increasing, in step with the expansion of the markets: Tuscania thus 
creates employment in a foothill area where the tendency of the workforce, especially 
young people, is rather to leave.

But Tuscania does not stop: in 2022, the installation of a new production line is already 
underway, which will involve an investment of about 8 million Euro at the Serramazzoni 
plant and plans to modernise the Correggio headquarters are being conceived, replac-
ing the plant dating back to the 2000s with a new generation one. 

ECONOMIC DATA

SERRAMAZZONI ACCIDENT TABLE

CORREGGIO ACCIDENT TABLE

Total accidents

Total accidents

Fatal injuries

Fatal injuries

Days lost

Days lost

Hours worked

Hours worked

Severity Index

Severity Index

Injury rate (frequency index)

Injury rate (frequency index)

MOL   -   EBITDA YEAR 2021 YEAR 2020 YEAR 2019

REVENUES FROM SALES AND SERVICES

RF VARIATIONS
INCREASE IN INTERNAL WORK
OTHER REVENUES

COST OF RAW MATERIALS

COSTS OF PERSONNEL
CHANGES IN INVENTORIES OF RAW MATERIALS

DIFFERENT OPERATING EXPENSES
PRODUCTION COSTS

GROSS OPERATING MARGIN - EBITDA

COSTS FOR SERVICE AND THIRD-PARTY LEASED ASSETS

VALUE OF PRODUCTION

YEAR 2021 YEAR 2020 YEAR 2019ECONOMIC VALUE GENERATED
AND DISTRIBUTED

Revenue

Operating costs

Salaries for personnel

Total economic value generated

Total economic value distributed
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Despite the negative trend of the entire ceramic sector during 2020, Tuscania 
in any case registered an increase in turnover compared to 2019, in a clear and positive 
counter-trend with respect to the sector to which it belongs. 
In the year of the pandemic, burdened by lockdowns, revenues already showed that 
upward trend that will lead Tuscania to end 2021 exceeding 65,000,000 in turnover.
The operating costs go hand in hand, but maintaining a significantly high gross operat-
ing margin.
The cost of personnel returns to pre-pandemic levels: this indicates that the reduction 
in units due to forced closures in 2020 has been largely recovered, thanks to the large 
investment plan already implemented since 2017.

12. METHODOLOGICAL NOTE AND
      CONTENT INDEX

12.1 Methodological note

This document represents the first edition of the sustainability report prepared by 
Tuscania SPA, it relates to the 2021 financial year and will be audited annually. 
The scope of study of this document includes the activities and impacts of Tusca-
nia SPA.
However, the subsidiary companies of Tuscania SPA are not the subject of this 
study, for which reference is made to chapter 3. The sustainability report is pre-
pared according to the guidelines of the GLOBAL REPORTING INITIATIVE (GRI)
- standard version.

For the identification of the topics covered in this report, the involvement of 
stakeholders was used, so that they could understand their expectations on a 
whole series of aspects related to the company. An assessment was then made 
of the greater or lesser importance of the various aspects 
for Tuscania SPA and for a selected group of workers who were involved in this 
occasion of discussion.
For a detailed list of the aspects that were addressed, please refer to the table 
below; those that were most relevant for both TUSCANIA SPA
both for stakeholders are the following:

· economic performance

· worker safety

· environmental impacts

12.2 List of relevant topics

RELEVANT TOPICS IMPACT SCOPE
Economic performance
Market presence
Employee training
Security
Regulatory Compliance
Investments in the home community
Correct management of suppliers
Energy Efficiency
Water saving
Environmental Impacts
Raw materials
Quality of products offered to customers

Innovation, research and development
Emissions into the atmosphere
Waste
Indirect economic impacts
Equal opportunities and training

Protection of human rights Tuscania employees

Tuscania employees
Tuscania employees

Tuscania
Tuscania

Tuscania

Clients

Community
Tuscania and suppliers

Tuscania and suppliers

Tuscania and customers
Tuscania and community
Tuscania and community
Tuscania and community
Tuscania and employees

Tuscania and community

Tuscania and energy suppliers
Tuscania and water suppliers
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12.3 Materiality Matrix 12.4 Content Index

IMPORTANCE FOR TUSCANIA
medium

m
ed

iu
m

high

hi
gh

· employee training
· regulatory compliance
· emission into the atmosphere
· waste
· indirect economic impacts
· equal opportunities and training

· economic performance
· safety
· investment in the community
· environmental impacts
· product quality

· presence on the market
· correct management of suppliers
· energy efficiency
· water saving
· raw materials
· protection of human rights
· innovation, research and development

IM
PO

RT
A

N
C

E 
FO

R 
EM

PL
O

YE
ES

The diagram clearly shows how Tuscania shares with its employees the primary 
interest in the safety of all the members of the group, together with the attention 
to a constant improvement of
economic performance of the group, but always committing itself to
consider with the utmost attention the impact that the activity has on the ecosys-
tem in which both production plants are located. 

However, we do not want to read this data as a lack of interest in other aspects.
Simply put, on many of the points examined, a satisfactory level has already 
been reached, therefore the need for an in-depth analysis is not
urgent. 

This does not mean that these issues are not subject to constant monitoring by all 
those involved in the work activity. 

GENERAL INDICATORS
Organisational Profile

Numbers of the Organisation
Trademarks, products and/or services
Registered office
Operational headquarters
Ownership structure and legal form
Markets served
Organisation Dimension
Information about the people who work in the organisation
at various levels
Description of the supply chain
Time-line

Declaration of the highest office of the organisation

Governance structure

List of stakeholders
Collective bargaining agreements
Stakeholder identification process

Definition of the content of the report and the repercussion of the impacts

List of material themes

Reporting period
Reporting Period
External Certification

Explanation of material arguments and their boundaries
Management approach to the topics covered

Directly generated and distributed economic value

The Tuscania product

Recycled imput materials
Energy consumption within the organisation

Water consumption within the organisation

Biodiversity protected areas

Direct greenhouse gas emissions (scope 1)
Indirect GHG emission (scope 2 )

Waste produced
Waste not destined for disposal
Waste destined for disposal

Failure to comply with environmental laws and regulations

Employment and turnover

Safety management at work
Training of workers

Governing bodies and employees
Incidents of discrimination

Strategy

Governance

Stakeholder involvement

Identified material aspects and perimeters

Profile of the report

The organisation’s approach to sustainability

Specific Standards Disclosures

The product

Water

Biodiversity

Emissions

Waste

Environmental compliance
Cases of non-compliance
did not occur

Did not occur

Uncertified
Yearly

REFERENCES

Employment and turnover

Health, safety and corporate training

Governing bodies

Energy



You can keep in touch with us:

By: 

Tuscania SPA            

in collaboration with http://www.asac.mo.it

AS-AC S.r.l.  http://www.asac.mo.it  
Tuscania SPA _ Via Giardini Sud, 4603, 41028 Serramazzoni (MO)
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